
How to Promote  
Yourself and Your Funeral Home 



P.T. Barnum on Advertising & Promotion 
If the circus is coming to town and you paint a sign saying 

"Circus Coming to the Fairground Saturday," that's 
advertising.  

If you put the sign on the back of an elephant and walk it 
into town, that's promotion. If the elephant walks through the 
mayor's flower bed, that's publicity.  

And if you get the mayor to laugh about it, that's public 
relations.  

If the town's citizens go to the circus, you show them the 
many entertainment booths, explain how much fun they'll 
have spending money at the booths, answer their questions 
and ultimately, they spend a lot at the circus, that's sales. 



How To Use (And Start) A Blog 
To Promote Yourself And Your 

Funeral Home  





What to Write About for your Blog 
Funeral Related Topics:  
•  Cremation 
•  Burial 
•  Natural Burial 
•  Funeral Trends:  

•  Green 
•  Celebrations 

•  Client Family Benefits for 
•  Embalming 
•  Viewing 
•  Funerals 
•  Gatherings 

•  Celebrity funerals 
•  Local spin on national topic 

Seniors’ Related Topics:  
•  Seniors Guide 
•  Estate Planning 
•  Nursing Homes 
•  End-of-Life 
•  55+ 
•  Elder Care 
•  Hospice 
Seniors’ Interests:  
•  Comfort Food Recipes 
•  Digital Photography Tips 
•  Food Gift Baskets / Scrapbooking / Crafts 
•  Gardening Tips 
•  Genealogy 
•  Motorized Scooters Worksheets:	4	



How to Write for your Blog 
Article Formats: 
•  4-Mat: Why, What, How, & What If 
•  P-A-R: Problem, Action, Result (Case 

Study) 
•  FAQs:  Frequently Asked Questions 
•  Ask the Director 
•  The List 
•  Press Release 
•  How To’s  
•  Checklists 
•  Guidelines / Templates 
•  Interview Format 

Action Plan:  
•  Upload to Blog / Website 
•  Submit link on Facebook 
•  Engage Readers to Comment 
•  Respond to Comments 
•  Bookmark with Social Bookmarks  
Tips:  
•  Write as if you were having a 1-

on-1conversation 
•  Use their words, not ‘funeral lingo’ 
•  400 - 700 words is a good rule of thumb 
•  Close with invitation to see more articles  

•  www.YourFuneralChapel.com/articles 
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Use Press Releases To Get Free 
Publicity 



4 Press Releases a Year Strategy 
Press Release Ideas 
•  New service offerings 
•  Staff celebrations: new 

hire, anniversaries 
•  Community events 
•  New additions or 

locations 
•  New technologies 

Process:  
•  Write Press Release in 3rd 

person 
•  Position focus on how the 

“new” item helps client 
families 

•  Consider PRWeb ($250) 
•  Send to local and funeral 

media 



Getting Started With  
Social Media:  

Where To Be And What To Do 
Worksheets:	5	
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Social Media Strategy 

Ini1al:	Automa1on	
Ini1al:	Viral	Setup	

Ini1al:	Build	Network	
Weekly:	Content	
Daily:	Pleasantries	



Viral Ready 
•  Share this obituary 
•  Social sharing icons 
•  QR code 
•  Email notification 
•  RSS Feed 



Build Your Network 
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Hepp’s 4 Quarter Strategy

•  25%: Personal Updates

•  25%: Liking, Commenting on Others

•  25%: Disseminating Useful Info

•  25%: Indirect Business Promotions




2 Short Emails That Double 
Website Traffic And Increase 

Online Floral Sales  



Subject: Obituary for [Full Name]  
Dear [Family Member],  
 
I have uploaded your [Dad]’s obituary notice to our website at  
http://www.YourFuneralChapel.com/john-doe  
 
Feel free to forward this link to friends and family as we have found that it is 
an easy way to let a lot of people know about services times - especially on 
such short notice. Let me know if you need help with anything else.  
 
Sincerely, 
[Funeral Director] 



Subject: Obituary for [Full Name]  
Dear [Church / Group Name],  
 
We are sorry to advise you that your member, [Deceased's Name] has passed away (or 
died) and his / her family has asked us to let you and your membership know of [Mr / Mrs 
Last Name]'s upcoming funeral service.  
 
The complete obituary and service details can be found on our website at:  
http://www.YourFuneralChapel.com/john-doe  
 
Feel free to forward this email and link to your membership as we have found that it is an 
easy way to let a lot of people know about services times - especially on such short notice. 
Let me know if you have questions or need help with anything else.  
 
Sincerely, 
[Funeral Director] 



Not On Facebook, No Problem 
- Facebook Will Send You The 
Most Traffic If You Do This… 



If You Hate Social Media… 

You don’t need any Social Network accounts, you just have to do this… 



Show how to add Obit to Facebook 
There are 5 simple steps to add an Obituary Link to Facebook:  

1.  Go to the page where the obituary is for your loved one or friend  
2.  Copy the web page URL (address) from the Address Bar in the top of 

the Browser  
•  Select the address and then Copy it “Ctrl + C”  
•  This is an example of what the Address looks like:  
•  http://www.YourFuneralChapel.com/john-doe  

3.  Log into Facebook  
4.  Paste the link into the Update Status area where is says, “What’s on 

your mind?” 
5.  Select the appropriate picture, add a comment (optional), tag people 

(optional) and click ”Post"  





Facebook Pages And Profiles - 
Which One To Use When  



Facebook: Profiles vs. Pages 

You know you’re 
going to die 

someday, pre-
arrange with 
me today!


DON’T BE A

BURDEN TO 

YOUR KIDS




Facebook: Profiles vs. Pages 
Profiles 
•  Build network (friends) 
•  Well wishes and 

congratulations 
•  Share personal / family 

photos, events 
•  Occasionally share business 

information via PAGE 

Pages 
•  Build network (likes) 
•  Post business photos 
•  Post company events 
•  Share business related 

stories 
•  Use Facebook Ads to get 

leads (preneed) 



How To Get Positive Online 
Reviews (And Prevent 

Negative Ones)  





How To Foster Positive Reviews 
•  Register / claim listings for review sites 
•  Create webpage to solicit reviews 
•  Have your after care staff screen families and select 

favorable families that seem to be somewhat tech savvy 
•  Direct people either to the website page or give them 

the card (especially people with Gmail accounts)  
•  Do the same process if you receive a nice Thank You 

card Worksheets:	8	



 
If You Get a Negative Online Review 

 •  Investigate the complaint 
•  Create an online account if you don’t have one 

already 
•  The Olive Branch response 
•  Request website to remove negative review if 

not responded to  



Leveraging The Power Of 
Online Video For Your Funeral 

Home  



Why is Video so Powerful… 
•  Best rapport building modality 
•  Video in Google’s organic results 
•  YouTube 2nd most popular search engine 
•  Funeral Home ideas... 
•  Create welcome videos 
•  FAQ & QSA videos 
•  Take advantage of Tribute Videos 



Create, Record & Post in 10 mins 



The Results... 

5 years later…



Online Video Marketing Fast Start 
•  Create YouTube account 
•  Get Snagit by TechSmith http://snagit.com (only $49.95) 
•  Complete “Online Video Strategies Worksheet” 
•  Download PPT Template, Choose Design & Edit for your Funeral Home 
•  Download Script & Edit for your Funeral Home  
•  Record “Funeral Costs” video with Snagit 
•  Upload Video to YouTube (from Snagit) 
•  In YouTube edit Title, Description, Tags, set Location 
•  Email YouTube link to 5 friends and ask them that they watch it to the end 

(comments, likes a bonus 
•  Repeat steps 3 – 9 for “Cremation Costs” video 
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Videos that Help Win Calls 
•  Plan / Script 5 Videos 

•  [City] Funeral Costs 
•  [City] Cremation Costs 
•  [City] Funeral Homes 
•  [City] Funeral Cremation 
•  [City] Cremation Services 

•  Record Videos 
•  Screen Capture 
•  Talking Head 

•  Edit For Web 
•  Web Friendly Format 
•  Title file with Keywords 

•  Upload Video 
•  Follow Worksheet 
•  YouTube first (primary) 

•  Promote Video 
•  Have 5 friends view entire video 

(rate & comment) 
•  Embed in Website 
•  Promote with Facebook / Twitter 
•  Tag it with Social Bookmarking Sites 
•  Link to YouTube URL from other 

sites if possible 
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Put Your Tribute Videos to Work 
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Why Having Staff Bios On Your 
Website Can Increase Average 

Funeral Values  





Staff Bio Worksheet 
•  Primary information 
•  Employment information 
•  Background information 
•  Professional Photo 
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How To Rank Higher In Google  



Just reply to one of these emails… 



6 Pillars of SEO for FHs 



6 Pillars of SEO for FHs

ü Website structure

ü Number of indexed pages + new pages

ü Citations and reviews

ü Back links 

ü Traffic, engagement & “social signals”

ü Page Load Speed & Mobile Friendliness





