
How to Create a Profitable  
Google AdWords Campaign for  

Your Funeral Home 



Why I love AdWords for funeral homes… 



Because You can be here tomorrow… 



Benefits of Google AdWords 
•  Instant - be at the top of Google tomorrow 
•  Quicker ROI than SEO  
•  Not affected by Google’s updates 
•  Greater reach - can target different Geo markets 
•  More precise - cannot overspend if done properly 
•  1st impression – #1 ad is seen before #1 organic 



SEO Results > 

AdWords > 

Google My Business > 



AdWords Agenda 
•  How Bidding and Ad Placement works 
•  How to structure your AdWords account 
•  How to get more clicks for less money 
•  Understanding Ad Extensions 

Worksheets:	17	



How Bidding & Placement Works 



Search Network Structure 

Ads	

Keywords	

Ad	Group	

Campaign	

Account	 Your	Funeral	
Home	

Funeral	

Funeral	
Homes	

Keywords	

2-3	Ads	

Funeral	Costs	

Keywords	

2-3	Ads	

CremaCon	

CremaCon	
Services	

Keywords	

2-3	Ads	

CremaCon	
Costs	

Keywords	

2-3	Ads	

Pre-planning	

Preneed	1	

Keywords	

2-3	Ads	

Brand	

Brand	1	

Keywords	

2-3	Ads	

CompeCtors	

Comp	1	

Keywords	

2-3	Ads	

Comp	2	

Keywords	

2	–	3	Ads	



5 tips to get more clicks for less money 
1.  Send traffic to specific page (not home page) 
2.  Create Brand campaign 
3.  Prune and update keywords 
4.  Use Ad extensions 
5.  Use Negative keywords 



Keyword Match Types 
Match	type	 Special	symbol	 Example	keyword	 Ads	may	show	on	

searches	that	 Example	searches	

Broad	match	 none	 women's	hats	

include	misspellings,	
synonyms,	related	
searches,	and	other	
relevant	variaCons	

buy	ladies	hats	

Broad	match	modifier	 +keyword	 +women's	+hats	

contain	the	modified	
term	(or	close	variaCons,	
but	not	synonyms),	in	any	
order	

hats	for	women	

Phrase	match	 "keyword"	 "women's	hats"	 are	a	phrase,	and	close	
variaCons	of	that	phrase	 buy	women's	hats	

Exact	match	 [keyword]	 [women's	hats]	
are	an	exact	term	and	
close	variaCons	of	that	
exact	term	

women's	hats	

Nega>ve	match	 -keyword	 -pet	 are	searches	without	the	
term	 baseball	hats	



Improving Your Quality Score 
Keep the Scent - Congruent Message 

CremaCon	
Costs	

Shopper	
Search	

CremaCon	
Costs	

Your	
Ad	

CremaCon	
Costs	

Landing	
Page	



Best Performing AdWords Ad 

Cremation Costs Comparison 
Compare Prices from [City / Town] Firms 
Cremation Costs Starting from $XXX 
YourFuneralChapel.com/CostComparison 





Types of Ad Extensions 
1.  Call extension (phone number) 
2.  Callout extension (non clickable) 
3.  Location extension (address) 
4.  Sitelinks extension (additional links to site) 



Fully Optimized Ad 



Call Extension 



Callout Extension 



Location Extension 



Sitelinks Extensions 



Case Study: Trinity Funeral Home 



Case Study: Pacific Coast Cremation 



Ad Budgets are set to prevent firms 
from spending too much money on 

ineffective advertising. 



This is what 
Online 

Domination 
Looks Like… 

 



How many calls will you lose… 





Robin Heppell 
FuneralFuturist.com 

800-810-3595 
robin@funeralfuturist.com 

 
 

AdWords & PPC Services: 
FuneralGeeks.com/PPC 

 

by Robin Heppell, CFSP 


